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Flipkart wants a bite of India’s Q-commerce growth
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Christina Moniz, Financial Express March 18, 2024 It is not difficult to understand why e-commerce firm Flipkart wants a bite of the Q-commerce pie. India’s quick commerce market has been growing year-on-year at 77% to reach $2.8 billion in GMV (gross merchandise value) in 2023, according to a Redseer report. In comparison, e-commerce has been growing at 14-15% year-on-year. No one would dispute that with instant deliveries of products and groceries in 10-20 minutes, quick commerce firms like the Zomato-owned Blinkit, Zepto and Swiggy Instamart have changed the face of e-commerce and retail over the past few years. While quick…						
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Sagar Malviya & Faizan Haidar, Economic Times New Delhi, 28 February 2024 Reliance is in exploratory talks with British fashion retailer Primark to bring the label to India, a move that will pit it against Tata's Zudio, Landmark Group-owned Max and Shoppers Stop's new value format InTune. The 55-year-old brand, popular for its moderately priced clothing and shoes, has been evaluating the Indian market for the past few years and may partner Reliance through the joint venture or licensing route, said two people aware of the development. Most of their stores will be on the high street due to its…						
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29 February 2024, Mumbai Prince M. Thomas, TheMorningContext Prataap Snacks should have been an easy sell for Peak XV Partners. The venture capital firm, which till recently was known as Sequoia Capital India, is the largest shareholder in the snack maker with a 47.56% stake. It first invested in Indore-based Prataap Snacks in 2011 and has since seen the company become the sixth largest player in the industry. An exit now would give Peak XV returns that would match some of its best exits, like those from Zomato and Go Fashion. The reality is, finding a buyer for Prataap Snacks…						
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Kailash Babar & Sagar Malviya, Economic Times Mumbai, 23 February 2024 Tata Group and Reliance Industries, two of India's largest conglomerates, are vying for premium retail real estate in Mumbai as they extend their footprints, creating rivalry in a city starved of marquee properties. From Zara and Starbucks to Westside and Titan, the Tata Group occupies nearly 25 million square feet of retail space in India. That is still no match for Reliance Industries that control three times more at 73 million sq ft for more than 100 local and global brands. But in Mumbai, they are evenly matched, having…						
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Fashion 2024 & Beyond: Adapting to Changing Innovation Dynamics (VIDEO)
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The ability of fashion businesses to endure and thrive in the face of stiff competition and changing market dynamics is all about adapting to innovation, customer-centricity, and strategic planning. The correlation between high performing fashion business and product innovation is undeniable. This panel discussion brings Design and Business Heads together to brainstorm on how fashion companies can devise strategies to drive innovation to remain competitive, meet evolving consumer expectations, and stay ahead of the race. Moderator: Devangshu Dutta, Founder & Chief Executive, Third Eyesight Panelists: Anshu Grover Bhogra, CBO, Forever New Diksha Bhatia, Founder, Gioia Co Mansi Lohia, CEO, Black…						

CONTINUE READING






	

Tags
						

Apparel, business strategy, competition, Consumer, consumer behaviour, consumer markets, consumer products, consumer research, Consumer segment, consumer segments, consumerism, Direct-to-Consumer, Entrepreneurship, Entry Route, entry strategy, ethical consumer, fashion, Fashion & Lifestyle, fashion brands, fashion cycle, fashion design, fashion lifecycle, fast fashion, global business, global fashion brands, India Entry Strategy, innovation, International brand, international brands, International Fashion Brand, International fashion brands, Lifestyle & Fashion, market segments, merchandise planning, merchandising, mindful consumer, new business, new products, product development, sourcing, Strategy, Supply Chain						













Posts navigation

← Newer Posts1
2
…
253
Next










Categories
	Apparel

	Automotive

	B2B

	BOOK REVIEW

	Branding

	COLUMN-Progressive Grocer

	Consumer

	Corporate Social Responsibility

	Customer Relationship

	e-commerce

	Entrepreneurship

	EVENTS

	FMCG

	Food & Grocery

	Food Service / Restaurants

	Footwear

	Health & Wellness

	Home Products

	India

	Leadership

	Lifestyle & Fashion

	Luxury

	Market Research

	Marketing

	Outsourcing

	Press Quotes

	Product Development and Design

	Real Estate

	Retail

	Social Enterprise/Impact Investment

	Soft Goods

	Strategy

	Supply Chain

	Technology

	Textiles

	Uncategorized

	VIDEO

	White Papers





Apparel
brand
brand building
Branding
Consumer
consumer goods
consumerism
consumer markets
consumer products
consumer segments
ecommerce
Entrepreneurship
fashion
Fashion & Lifestyle
fashion brands
FDI
FMCG
food
Food & Beverage
Food & Grocery
food and grocery
food processing
global
global business
growing brands
India
India Entry Strategy
Indian market
Indian retail sector
International brand
Lifestyle & Fashion
Marketing
market segments
modern retail
modern retailing
omnichannel
organised retail
organized retail
Reliance
Reliance Retail
Retail
retail boom
Strategy
Supply Chain
USA


SUBSCRIBE TO OUR INSIGHTS









Please leave this field empty.[image: Loading]
[image: Loading]




Archives
	1990s (2)		1998 (2)
	April (1)
	September (1)




	2000s (260)		2000 (3)
	September (1)
	October (1)
	November (1)


		2001 (3)
	May (2)
	July (1)


		2002 (5)
	May (1)
	September (2)
	December (2)


		2003 (9)
	January (2)
	April (1)
	June (2)
	September (3)
	October (1)


		2004 (6)
	January (1)
	February (2)
	March (2)
	June (1)


		2005 (7)
	September (5)
	November (2)


		2006 (37)
	January (2)
	March (4)
	April (4)
	May (4)
	June (2)
	August (3)
	September (7)
	October (6)
	November (5)


		2007 (34)
	January (2)
	February (4)
	March (2)
	April (1)
	May (4)
	June (2)
	July (2)
	August (1)
	September (6)
	October (5)
	November (4)
	December (1)


		2008 (80)
	January (9)
	February (7)
	March (11)
	April (8)
	May (5)
	June (4)
	July (3)
	August (6)
	September (9)
	October (6)
	November (4)
	December (8)


		2009 (76)
	January (2)
	February (15)
	March (7)
	April (11)
	May (5)
	June (5)
	July (6)
	August (5)
	September (7)
	October (5)
	November (2)
	December (6)




	2010s (809)		2010 (68)
	January (9)
	February (5)
	March (3)
	April (2)
	May (8)
	June (7)
	July (4)
	August (9)
	September (7)
	October (5)
	November (3)
	December (6)


		2011 (73)
	January (4)
	February (4)
	March (6)
	April (5)
	May (6)
	June (6)
	July (4)
	August (7)
	September (5)
	October (8)
	November (7)
	December (11)


		2012 (114)
	January (15)
	February (10)
	March (11)
	April (10)
	May (9)
	June (10)
	July (10)
	August (9)
	September (13)
	October (11)
	November (2)
	December (4)


		2013 (93)
	January (4)
	February (7)
	March (3)
	April (9)
	May (7)
	June (4)
	July (7)
	August (10)
	September (7)
	October (18)
	November (7)
	December (10)


		2014 (109)
	January (10)
	February (8)
	March (7)
	April (9)
	May (6)
	June (12)
	July (8)
	August (8)
	September (7)
	October (11)
	November (15)
	December (8)


		2015 (99)
	January (4)
	February (5)
	March (9)
	April (6)
	May (17)
	June (14)
	July (11)
	August (6)
	September (12)
	October (1)
	November (10)
	December (4)


		2016 (98)
	January (7)
	February (9)
	March (7)
	April (5)
	May (8)
	June (9)
	July (11)
	August (6)
	September (10)
	October (10)
	November (5)
	December (11)


		2017 (26)
	January (6)
	February (4)
	March (1)
	August (1)
	September (5)
	October (4)
	November (5)


		2018 (59)
	January (4)
	February (4)
	March (6)
	April (7)
	May (8)
	June (2)
	July (6)
	August (5)
	September (7)
	October (2)
	November (2)
	December (6)


		2019 (70)
	January (4)
	February (4)
	March (4)
	April (8)
	May (8)
	June (7)
	July (5)
	August (4)
	September (7)
	October (4)
	November (9)
	December (6)




	2020s (190)		2020 (54)
	January (4)
	February (4)
	March (7)
	April (6)
	May (6)
	June (4)
	July (4)
	August (4)
	September (6)
	October (3)
	November (3)
	December (3)


		2021 (29)
	January (3)
	February (6)
	March (1)
	April (2)
	May (1)
	June (3)
	July (1)
	August (2)
	September (4)
	October (1)
	November (3)
	December (2)


		2022 (47)
	January (3)
	March (4)
	April (4)
	May (1)
	June (6)
	July (4)
	August (4)
	September (7)
	October (5)
	November (5)
	December (4)


		2023 (48)
	January (1)
	February (1)
	March (4)
	April (4)
	May (5)
	June (8)
	July (4)
	August (10)
	September (1)
	October (3)
	November (3)
	December (4)


		2024 (12)
	January (5)
	February (6)
	March (1)








FOLLOW

[image: ]
[image: ]
  [image: ]
[image: ]
  [image: ]
[image: ]
 [image: ]
[image: ]
 


TWITTER FEED







Twitter feed is not available at the moment.                



















		















Third Eyesight has been contributing to its clients’ profitability and growth since 2003.
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Third Eyesight Private Limited 
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